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Stable growth in turnover – high booking
rate for the winter

SKISTAR YEAR-END REPORT SEPTEMBER 2022-AUGUST 2023

FOURTH QUARTER

• Net sales for the fourth quarter increased by SEK 121 million (54 percent) to
SEK 345 (224) million.



• Operating profit for the fourth quarter amounted to SEK -230 (-265) million,
an improvement of SEK 35 million (13 percent).

• Capital gains from exploitation operations included SEK 63 (-4) million.

• Earnings per share before and after dilution amounted to SEK -2.64 (-2.70).

FULL YEAR

• Net sales for the full year were SEK 4,281 (4,092) million, an increase of
SEK 189 million (5 percent).

• Operating profit for the full year decreased by SEK 280 million (32 percent)
to SEK 604 (884) million.

• Earnings per share before and after dilution amounted to SEK 5.13 (8.50), a
decrease of 40 percent.

• Capital gains from Property Development and Exploitation operations
included SEK 75 (57) million.

• The Board proposes a dividend of SEK 2.60 (3.00) per share, totalling SEK
204 (235) million. The dividend represents 51 (36) percent of the Group’s
profit after tax.

SIGNIFICANT EVENTS DURING AND AFTER THE END OF THE PERIOD

• Strong demand for mountain holidays ahead of the 2023/24 winter season
with a booking rate, measured in the number of overnight stays in SkiStar’s
accommodation agency, of +7 percent compared with the same period of the
previous year.

• New organisation structures have been in place since 1 September 2023 in
order to implement more efficient and long-term ways of working on our
year-round operations with adaptive costs. Lina Gabrielson, Hotel & Lodge
Director, joined the group management on the same date and at the same
time as Petra Hallebrant, Communications and Sustainability Director, left the
group management.



• After the end of the financial year, SkiStar completed the acquisition of
Trysilguidene AS, with ski school operations in Trysil, as well as a property for
sportshop operations in Klövsjö, Vemdalen.

Comments from the CEO Stefan Sjöstrand:

Another financial year has passed, as we continued our transformation into a
mountain tourism company that can offer active recreation all year round. We
can report that we are continuing to grow, while the results for 2022/23 were
affected by higher overheads than expected.

The summer season builds volumes for the future
We begin by summarising the fourth quarter, which is now characterized by a
summer season where we achieved SEK 345 million in revenue, an increase
of SEK 121 (+54 percent), and an operating loss of SEK -230 million, a
smaller loss compared with the same period of the previous year (SEK -265
million). As planned, we have continued to build impetus for the future
during the summer months. The price adjustment of both Bike/TrailPass, the
introduction of destination passes and reduced prices for bike hire have all
contributed to this.

We have had more active guests at our destinations during the quarter, with
the proportion of activity days during the period increasing by 16 percent to
253,000 (218,000). In addition, getting more people moving is an important
part of our sustainability work. The exploitation operations in the quarter
have contributed positively with increased revenue (SEK 101 million) and
operating profit, which has increased by SEK 68 million.

Stable growth in turnover
Figures for the full year showed that we continued to grow, as we increased
turnover by 4.5 percent to SEK 4,304 million (SEK 4,118 million) and had an
operating profit of SEK 604 million (SEK 884 million). During the year, we
have had increased personnel and marketing costs linked to the expanded
year-round operations, as well as increased repair and maintenance costs. As
announced previously, we are reviewing our costs and, from 1 September
2023, we have had new organisation structures in place to achieve more
efficient and long-term sustainable working methods for our year-round
operations with adapted costs. The savings are estimated to have a full-year
effect of SEK 50 million.



We have had many guests during the year and the number of skier and
activity days amounted to 5,935,145 (6,322,00), the second-best numbers
ever, after last year’s record.

Our digital platforms are the basis of our business model and our main sales
channel. We have intensified digitalisation during the year. In total, we had
33 (28) million digital visits and sales of 2.7 (2.3) million Swedish kronor via
our digital channels. Currently, 70 percent of all purchases take place on
skistar.com or in the SkiStar app, which is wholly in line with our strategy to
meet the guest where the guest wants to be. We are also increasing the
number of members. Our customer database SkiStar Member, in which we
currently have almost 1.8 (1.5) million members, creates good conditions for
growth and more business opportunities. We continue to grow our share of
the market within retail and increased our sales during the year, both online
at skistarshop.com (+39 percent) and in our physical stores (+6 percent). The
growth of the operation of Property Development and Exploitation segment
continues at a slightly slower rate in line with our strategy.

On the way to more sustainable mountain experiences
For SkiStar, a change in the climate will have a direct and considerable
impact on our operations in the future. White, cold winters are a prerequisite
for winter operations, where our geographical location in Scandinavia will be
favourable, according to the latest research, including a study recently
published in Nature Climate Change. To reduce our climate impact, we have
set ambitious targets to halve our climate footprint by 2030. To assure
ourselves that the work is sufficient, our climate targets have been developed
to meet the goals of the Paris Agreement and in line with the Science Based
Targets initiative (SBTi) method. It is pleasing that SBTi approved our targets
in June 2023. One area we have focused on to both reduce our energy
consumption and save costs has been energy efficiency. Thanks to more
efficient snow-making processes and a review of our energy use, we have
managed to reduce usage by ten percent during the year.

Continued strong demand for the winter season
Despite the competitive situation and challenging economic times for many
households, the strong demand for mountain holidays during the winter
continues. Measured in the number of overnight stays booked through
SkiStar’s accommodation agency, we have a booking rate of +7 percent for
the winter, compared to the same time last year. We continue to see great
interest from our foreign guests, especially from Denmark, but also from
other markets such as Germany, the UK and the Netherlands, driven by an



advantageous currency exchange rate, which offers the opportunity for an
even more affordable holiday. I am delighted that we are now seeing an
increase in our domestic guests from Sweden and Norway.

For the winter season we have, as previously communicated, made big
investments in order to deliver even more memorable mountain experiences
for our guests, while creating growth and value for our shareholders in the
short and long term. I am proud of all the improvements we have introduced
for the winter such as the new, modern Söderåsen Express in Sälen, Lodge
Express in Hemsedal and the increased lift capacity in the area named Sadeln
in Åre. This is in addition to even better snow production, more food
experiences and, not least, the addition of the new SkiStar Lodge Trysil and
SkiStar Lodge Vemdalen to our Lodge & Hotels business area.

I am, therefore, hopeful for the future due to the continued high interest in
creating memorable mountain experiences at SkiStar’s destinations and look
forward with confidence to a nice long season.

Stefan Sjöstrand, CEO

Conference call and web presentation
In connection with the report SkiStar will organize a conference call with web
presentation. CEO Stefan Sjöstrand and CFO Martin Almgren will present and
comment on the report.

Tuesday 3 October 2022 at 10.00 a.m. CET. Dial-in number(s):

SE: +46856642692,

NO: +4723963688,

UK: +443333009268,

US: +16467224903.

Web cast: https://financialhearings.com/event/44267. The presentation and a

https://financialhearings.com/event/44267


recorded version of the web presentation will be available on the same
webpage after the presentation.

This information is information that SkiStar AB is obliged to make public
pursuant to the EU Market Abuse Regulation. This information was submitted
for publication, through the agency of the contact persons set out below, at 4
October 2022, 07.15 a.m. CET.

Further information can be reached from:

Stefan Sjöstrand, CEO, tel +46 (0)280 841 60.

Martin Almgren, CFO, tel +46 (0)280 841 60.

SkiStar in brief:

SkiStar AB (publ) is listed on the Mid Cap list of the Nasdaq Stockholm exchange.
The Group owns and operates alpine ski resorts in Sälen, Vemdalen, Åre and
Hammarbybacken (Stockholm) in Sweden and Hemsedal and Trysil in Norway.
Operations are divided into three segments: Operation of Ski Resorts, Property
Development & Exploitation and Operation of Hotels. As the leading holiday tour
operator for Scandinavia, SkiStar’s business concept is to create memorable
mountain experiences, develop sustainable destinations, offer accommodation,
activities, products and services of the highest quality with our guests in focus.
For further information, please visit www.skistar.com/en/corporate

Images and videos in SkiStar's Newsroom can be freely used along with
information about SkiStar and/or SkiStar's destinations and products.

http://www.skistar.com/en/corporate


Contacts

Press Service (emergency inquiries only)
Press Contact
press@skistar.com
+46 10 810 96 26

mailto:press@skistar.com
tel:+46 10 810 96 26

